
  

VIPANAN 1 

 

 

    

 

 

 

 

 

 

 

 

 

 

Swiggy launches new campaign called 

“naale baa”(come tomorrow) for its new 

Instamart offering which promises to 

deliver groceries under one hour. The 

campaign derives inspiration from 

Naale Baa - an urban legend that 

wrapped Bangalore in fear in the 

1990s. Swiggy used this pop culture 

reference and leveraged the idea to 

summarize their modern-day 

nightmares - ‘No delivery slots 

available today’. 
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RAPIDO HIGHLIGHTS INDIA'S 

GULLY CRCIKET IN A NEW 

CAMPAIGN 

REEBOK INDIA LAUNCHES 'WRITE 

YOUR LEGACY' CAMPAIGN FOR 

CREATIVITY 

 

Rapido's new ad film “Captains of 

Tomorrow” showcases India’s gully 

cricket as Rapido Captains maneuver 

through them with ease making its 

users reach their destination safely and 

on time. The film very effectively 

captures India’s gully cricket culture. 

 

FROM FACULTY 

MENTOR’S DESK: 

 
Dear Reader, 
The economy is slowly 

opening up, business is also 

trying to wriggle out of the 

pitfalls faced due to the 

historic pandemic . With the 

ensuing festive season, the 

corporates are again gearing 

up to offer their organized 

marketing efforts to reach the 

targeted segment. The 

support from the government 

with different sops has also 

given a boost to them which 

they are applying to bring in a 

change in the behavioral 

pattern particularly in the me-

too category ensuring that 

prevailing supply-chain 

mechanism is unaffected. The 

service sectors are also trying 

their best to restore their lost 

ground. The aura of the 

market is indicating a change 

in the marketing scenario 

releasing the spasm created 

in the last six months 

VIPANAN was also focused 

on current issues so that the 

student community can learn 

the tricks of the trade to tackle 

market challenges. I fervently 

hope that VIPANAN will equip 

the students to analyze, 

evaluate and hone their skills 

and thought processes about 

the changes. I hope you will 

appreciate our effort. 

Dr. Pinaki Ranjan           

Bhattacharyya              

 

 

SWIGGY USES POP CULTURE TO 

PROMOTE INSTAMART 

 

 

Reebok India has collaborated with 22 

feet Tribal Worldwide has launched 

their classic ‘Leather Legacy’ shoe, 

#WriteYourLegacy campaign in a 

nation wide to callout to creative artists. 

It got an overwhelming response from 

over 500  Indian artists. 

 

IHCL LAUNCHES 'TRAVEL FOR 

INDIA' CAMPAIGN 

Indian Hotels Company  (IHCL)  has 

launched a campaign to inspire safe 

travel  and help rebuild the tourism  and 

hospitality industry titled 

‘#TravelForIndia’. In line with the ‘Vocal 

for Local’ sentiment. The campaign 

aims at driving awareness about the 

importance of domestic tourism and its 

impact on livelihoods. 
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RMAI ANNOUNCES NEW 

LEADERSHIP TEAM 

CEAT TYRES APPOINTS AAMIR 

KHAN AS BRAND AMBASSADOR 

Ceat Tyres, the tyre manufacturer, has 

signed Bollywood  actor Aamir Khan  as 

its brand ambassador for two years. As 

part of an integrated marketing  

campaign, Aamir Khan will feature in 

two commercials during the course of 

the IPL 2020 to promote  Ceat’s  Secura 

Drive range of car tyres. 

 

 

 

 

 

 

INTEL GETS A NEW BRAND 

IDENTITY 

Intel reviled its new brand identity 

which reflects its role in creating 

technology. According to the 

company, the new Intel brand also 

reflects the company’s commitment to 

accelerating progress against the 

world’s most critical challenges. 

 

 

Nokia was originally 

wood –pulp mill in the 

city of Nokia in Finland. 

 

The Rural Marketing Association of 

India (RMAI) has recently conducted 

15th annual general meeting, has 

announced the elected committee of 

RMAI, headed by Biswabaran 

Chakrabarti, who was re-elected as the 

president for the second consecutive 

term. 

 

“Good content isn’t 

about good 

storytelling. It’s 

about telling a true 

story well.” – 

            Ann Handley 

 

Mankind Pharma has launched a video 

campaign observing World 

Pharmacists Day reflecting on the 

work pharmacists do to ensure the 

communities they serve have access 

to the best possible medications and 

care. 

 

A VIDEO TRIBUTE TO 

PHARMACISTS BY MANKIND 

PHARMA 
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OKCRDIT CALLS  ATTENTION TO 

STRUGGLING  SMALL  BUSINESS 

In this difficult time ledger account 

platform Okcredit highlights spirit of 

small businesses with the new anthem 

‘TaiyaarHainHum’. It is a venture to 

support ‘Vocal for Local’ by 

showcasing to the local businesses 

that okcredit is their true companion. 

 

Lamborghini used to make 

farm equipment. 

 

 

 

 
75% of Rolls Royce cars 

ever produced are still  on   

the road today. 

FAILURE  STORY OF A BRAND – NOKIA 

 

 

Nokia launched its Symbian 60 series in year 2002 which initially had a good market 

response but it failed to deliver regular updates resulting in outdated technology. 

Stiff competition from Samsung and Apple and lack on focus on innovation was the 

second big reason for collapse.  Where Samsung from nowhere entered the race 

and focused on innovation as its core competence to gain the market share. Nokia 

was very late to realize this fact. Nokia not only failed to realize the competition 

from Apple, Samsung, Sony, Blackberry in high end smart phones, they also failed 

to notice the stiff competition in the lower segments of phones. The company which 

used to have epic models like Nokia 1100 suddenly started losing at lower ends 

too. 
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PAYTM'S NEW FANTASY SPORTS 

PAYTM FIRST GAMES GETS 

SACHIN TENDULAKAR AS A 

BRAND AMBASSADOR 

 Based on the journey of Tendulkar as a 

cricketer the campaign aims to 

encourage many to follow their 

dreams. The first film of the campaign 

depicts an anecdote from the life of the 

cricketer. 
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CISCO- The l ines represents the Golden 
Gate Bridge of  San Francisco which was a 
source of inspiration for i ts founders as they 
drove down into the city to register the 
company.  

 

 

PINTEREST- Pinterest got i ts namesake 
from the idea of ‘pinning’ things you l ike to a 
board. To further the idea of the pin, the ‘P’ 
represents a pushpin. This brings together 
the real l i fe aspect of tacking something to 
your wall and also doing it  in the digital age.  

 

 

HIDDEN MEANING BEHIND COMPANY 
BRAND NAME 

    

INTERESTING STORY BEHIND FAMOUS 
BRAND LOGO 
 

 

Team Marketing Club :- 

Akash Kumar Shrivastava, Meghali Sen, Sakshi Lohia, Kishor Kunal, Sristy Priya, Soumyorup Dey, 
Punam Jash, Bikash Halder, Manash Gope, Sweta Biswas, Indraneel Hazra, Shradhyanwita Chakraborty. 
 

 

 

 


